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Welcome
to EUFIC

The European Food Information Council (EUFIC)
is a consumer-oriented non-profit organisation,
founded to make the science behind food and
health more accessible and easier to understand
among the public. Since more than 25 years,
EUFIC provides food facts to inspire, empow-
er and facilitate healthier and more sustainable
diets among citizens in Europe.

Our vision

We believe in a world where people live a
healthier life because they know how to.

Our mission

We provide engaging science-based informa-
tion to inspire and empower healthier and more
sustainable food and lifestyle choices.

Our philosophy

At EUFIC, we believe in the power of information.
Our young and passionate team of scientists and
communicators is driven by the philosophy that
by improving citizen’s knowledge around food
and health, we can make a real difference to the
health of both, people and our planet.

What we do

Translating
complex food &
nutrition science
into accessible
content

Countering
misinterpretation
of science
and increasing
critical thinking

Pan-European
consumer insights Providing
European
citizens with
relevant and
trustworthy
information

Neutral platform
for dialogue



A letter
from our

leadership

by Dr Laura Fernandez Celemin
EUFIC Director General

As Director General of an organisation unique
in its kind and approach to providing food facts
to Europeans in an ever-changing information
landscape, | am proud to see EUFIC’s impact grow
over the years. 2021 represented another step
change, consolidating the shift brought by the
COVID-19 pandemic with the urgent need to bring
all actors together to build healthier and more
sustainable food systems.

Against the backdrop of the worrying trends in the
rise of non-communicable diseases, unhealthy
diets and unsustainable consumption patterns
in Europe, EUFIC’s content, consumer insights
and activities respond to concrete challenges
that people, policy-makers and scientists grap-
ple with. Through our robust science-based
approach that sits at the core of our vision, we
have focused our efforts on developing engaging
content to facilitate the healthy and sustainable
diet shift, as well as increasing health literacy and
rebuilding citizens’ trust in science.

In the context of the 2021 International Year of
Fruits and Vegetables proclaimed by the FAOQ,
we launched Europe’s first interactive fruit and
vegetable map, an interactive tool to help people

more than 100 leading stakeholders in a high-
level dialogue on healthy and sustainable food,
feeding into the preparation for the UN Food
Systems Summit.

We are delighted that our loyal community of
social media followers has surpassed the 120,000
mark, and to have received more than 4 million
page visits on EUFIC.org in 2021. It is our combi-
nation of top tier institutional partnerships and
direct consumer engagement that makes EUFIC
sit in a fruitful place to drive forward the healthy
and sustainable diet shift in Europe.

| very much look forward to the period 2022-
2023 working with a passionate and diverse team,
stronger collaborations with both institutional and
communication partners, a reputable Scientific
Advisory Board and a growing membership base,
who together equip EUFIC to fulfil its mission and
pave the way to become the European reference
for food and health information.

"It is our combination of top tier institutional partnerships,
public engagement and consumer insights that makes EUFIC sit
in an ideal place to drive forward the healthy and sustainable
diet shift in Europe”

eat more seasonal and local food, while present-
ing the nutrition and health benefits of fruit and
vegetables consumption. We were overwhelmed
with joy in seeing the widespread reach of our
launch: in only two days more than 160 media
articles covered the map across Europe, and as
many as 100 posts on social media mentioned
the tool (excluding likes and comments). At the
same time, we continue to nurture our strate-
gic partnerships: in February 2021 we joined
forces with the FAO Brussels office to convene

Dr Laura Fernandez Celemin, EUFIC Director General




Highlights
of the year

Food facts for healthy choices: our website
eufic.org, together with our social media channels
(Instagram, Twitter, Facebook, LinkedIn) continue
to be key platforms to reach a growing number
of people in Europe, providing science-based
information in an engaging and appealing way. In
2021 we were mentioned more than 600 times

in the media, and more than 2,8 million people
visited our website.
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social media following
accross platforms

new articles on
our website
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publicly funded
projects and 12 are

still ongoing

OVER

2.8M

unique visitors
to our website

A

media mentions
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newsletter
subscribers




Strategic partnerships

Walking

the talk:
EUFIC-FAO
Food Systems

Dialogue

In the run-up to the United Nations Food Systems
Summit 2021, on February 25 EUFIC and the FAO
Brussels office co-hosted the high-level dia-
logue "Walking the talk: healthy & sustainable
food systems through aligned, evidence-based
communication & policy”. As part of the ongoing
collaboration with the FAO, the event brought
together more than 100 high-level stakeholders
from academia, governments, policymaking, pri-
vate sector, and civil society.

With EUFIC as a neutral platform to facilitate the
exchange, the dialogue aimed at breaking silos, to
address the urgent need to combat malnutrition
and environmental degradation, and at the same
time, to empower citizens to adopt healthier
and more sustainable behaviours - by increasing
trust in science, and by securing aligned, evi-
dence-based communication and policy.

Martin Frick, Deputy to the Special Envoy for the
UN Food Systems Summit, and David Nabaro,
Senior Advisor on the Food Systems Summit
Dialogues, presented the goals and ambition of
the UN Food Systems Summit, whereas EUFIC
Director-General Laura Fernandez Celemin and
FAO Brussels Director Rodrigo de Lapuerta high-
lighted the power of alighed communication and
partnerships in achieving better nutrition and
sustainable food systems.

The outcomes of the event were shared in the
Dialogue outcome report, which was the official
dialogue feedback to the United Nations 2021
Food Systems Summit. The report highlighted
in the area of research, education and com-
munication a) the need to conduct research
to understand consumer behaviour, taking into
account the relation between food, culture
and identity; b) carry out consumer awareness
campaigns and c) raise awareness among poli-
cy-makers and professionals. On the policy front,
the participants supported the adoption of sci-
ence-based policy recommendations at national
level and bridging data gaps to provide a basis for
smart and effective food system policies.

Walking the talk: EUFIC-FAO Food
Systems Dialogue, February 25
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https://www.eufic.org/en/images/uploads/files/Walking_the_Talk__Food_System_Summit_Dialogue_Outcome_Report.pdf
https://www.eufic.org/en/images/uploads/files/Walking_the_Talk__Food_System_Summit_Dialogue_Outcome_Report.pdf
https://www.eufic.org/en/images/uploads/files/Walking_the_Talk__Food_System_Summit_Dialogue_Outcome_Report.pdf

Flagship campaigns

Europe’s
first seasonal,
local fruit and

vegetable map

In the context of the 2021 International Year of
Fruits and Vegetables proclaimed by the FAOQ,
we launched Europe’s first fruit and vegeta-
ble map, an interactive tool to help people
eat seasonally and locally, while promoting the
nutrition and health benefits of fruits and vege-
tables consumption.

The tool combines data from established national
sources and features over 200 seasonal fruits and
vegetables, covers 24 countries, and includes the
six European climate regions. “In Europe we are
used to having a very large selection of foods at
our disposal all along the year, often detaching us
from the origins of the produce. We are proud to
launch this innovative map to promote local and
seasonal fruits and vegetables consumption, help-
ing people have a diversified, balanced, healthy
and sustainable diet” said Carlos Abundancia,
EUFIC’s Area Lead in Content Production on the
day of the launch.

A recent survey conducted by the European
Consumers Organisation (BEUC) found that two-
thirds of consumers are open to changing their
eating habits for environmental reasons, with
many willing to waste less food at home, buy more
seasonal fruit and vegetables and eat more plant-
based foods. Yet, two main obstacles people face
are the lack of information and the difficulty of
identifying sustainable food options. Our inno-
vative tool helps consumers fill this information
gaps, providing them with a gateway to find re-
liable information on seasonal and local eating,
which may serve both as a guide to varying fruit
and vegetables across the year and let people try
new recipes with sustainable alternatives.

The interactive tool generated widespread
interest across Europe, with over 160 posts from
social media influencers and 165 articles in the
media, across Germany, ltaly, the UK, Hungary,
Portugal, Poland and beyond.

The campaign was covered by leading media
outlets such as Focus, Die Zeit, Suddeutsche
Zeitung, Il Post, and was shortlisted for the Digital
Communication Awards 2021 in the purpose-
driven category, hosted by the Quadriga
Foundation to reward outstanding online projects
and initiatives across Europe.

Do you know
what’s in season
where you are?

& Taity Mediterante

@EUIFIC launched the 1st interactive fruits &
vegetables map. i ' I

¥ You can find the #fruits & #vegetables available for
March/April for the Uk, France & 5Spain & check the rest

of EU regions &5

tips for choosing less GHG
intensive fruits & vegetables
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Can you add a few more seasonal
ingredients to this weeks
shopping?
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What's in season?

@enfic



https://www.eufic.org/en/explore-seasonal-fruit-and-vegetables-in-europe\

Flagship campaigns

Food waste
action and
awareness
campaign

Food waste remains a major issue in Europe and
at a global level. Over 930 million tonnes of food
sold to households, retailers, restaurants and
other food services are thrown away every year
according to the latest estimates; and that is
beyond all the food lost during production and
distribution. Despite mounting pressure to reduce
the carbon footprint of our diets, if food loss
and waste were a country, it would be the third
largest emitting country in the world, causing
more greenhouse gases than any single countries
in the world except for China and the US.

On the International Day of Awareness of Food
Loss and Waste (September 29), we launched
a month-long social media action and aware-
ness campaign providing citizens with robust
information on how every simple action at home
can make a positive contribution to the larger
challenge. Under the banner “A science-based
hack a day, keeps food waste away - a 30-day
journey to reduce food waste at home”, we invited

people to broaden their awareness of the im-
pact of food waste, learn new food management
skills and obtain practical tips to improve their
own food waste habits, boosting their motiva-
tion and knowledge to actively become a part of
the solution.

Throughout the month of the campaign, we en-
gaged our followers with five new articles and a
series of social media challenges, such as a ‘food
waste bingo” and a food waste diary to help peo-
ple put in practice EUFIC daily tips to reduce food
waste at home. Thanks to the amplification of
EUFIC content in the context of the international
day and leveraging ongoing collaborations with
social media influencers to reach new audienc-
es in Europe, food waste action and awareness
was the most engaging campaign of the year,
generating more than 50,000 interactions and 2
million impressions. With 75 media articles cov-
ering the campaign, we topped 36 million as the
total estimated reach of our content.

How to reduce food waste at home

Argund 38 rillion tonnes of food is wasled in the EV every year, with more Lhan hall coming
from households |, but we can all take action by changing the way we shop, cook, and plan

our meals to avaid wasting food, money, and resources,

Plan your rmeals

Know how to store your food

Understand "use by’ vs "best before” dates
Use what you have

Avaid serving teo much

Enow your moulds

"Food waste is a growing problem we need to
tackle urgently across the food supply chain:
throwing away food spoils valuable resources,
causes excess carbon dioxide emissions
intensifying the climate crisis, while putting
a further strain on food security.

Make the most of your greens
by eating all parts of them!

N\

G .
This is why we launched a social media el
action and awareness campaign providing
citizens with robust information on how every
simple action at home can make a positive

contribution to the larger challenge”.

\\ o\
l | “ps

Add this to your story )

Nina McGrath, Area Lead in
Content Public Engagement

Send message V

A science-based hack a day,
keeps food waste away!

a 30-day journey to reduce food waste



In the news

Rapid response
to increase

health literacy
and build trust
In science

To increase health literacy and build trust in
science among the public, EUFIC actively invests
in countering misinformation and improving
science reporting in the media. We do so by pro-
ducing and disseminating reactive and proactive
background briefings on breaking stories across
Europe, supporting journalists, fact-checking
organisations and scientists to improve the quality
of the public debate on these important topics.

With food and health being extremely popular
topics in the public debate and regularly present
in a fast-paced digital news cycle, the initiative
aims to establish a new network model providing
balanced perspectives and solid scientific facts
on trending issues.

In 2021, eight alerts went out to our European-
wide network of scientists and communicators,
the Speaking up for Science Action Network
(SuSAN). The issues covered involved hotly
debated topics such as plant-based diets, weight
loss and Covid-19 risk, the correlation between
dairy, egg, meat consumption and their poten-
tial impact on health, as well as palm oil and
cancer risk.

Background briefings also went out to more than
40 leading reporters on food and health issues
in Europe. The first issue, focused on the links
between palm oil consumption and cancer de-
velopment, helped shape 18 media articles in
English, German, Italian and Spanish with EUFIC’s
balanced facts.
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Home > News > Europa

Dass Palmol Metastasen
fordert, ist nicht sicher

sda BeitragvonSDA

_—O Am 30, Novermber 2021 - 07:52
Delpier

Laut dem European Food Information Council sei nur im Mausexpe

zwei Krebsarten nachgewiesen worden.

L'olio d'oliva allunga la vita. EUFIC fa il punto su
uno studio scientifico

CONSUMIDORA.

;Tomar mas aceite de oliva te hara vivie mas tiempo?

In the news: does palm oil increase
cancer spread?

Recert news stories reported that palmtic acid - & fatty acid found in palm od - could
Increase cancer spread. While this study brings relevant findings, there are a fow thngs to
keop in mind when readng the headiines

The study behind the headlines
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Titanium dioxide ban comes into force,
companies have six months to adjust
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“L'olio di palma non causa il cancro”

Le precisa il Consiglio europec di informazione sull’alimentazione, dopo 4

che una dieta ncca di acido palmitico facilita la crescita di metastas

Horme News Video Subscripbons Conlacts E .

Does olive oil make you live longer?
The position of the European Food Information Council




4 new projects:

Public-funded
projects:
nourishing "

a widening i

network IS o

fo r I m p a Ct TwRif;cIefrOgE:ﬁ:el Coordinating and supporting

(@SciFoodHealth) research on the human
microbiome in Europe
and beyond.

6
EIT Food *#. FoodSafety4EU

MULTI-STAKENOLDER PLATFORM

funded prOjeCtS {# FOR FOOD SAFETY IN EUROPE

Multi-stakeholder platform
for food safety in Europe.

>1200 ,
participants in !? ?,' {lgg‘g e
the Sustainable | S T Sw o e 2

Food Systems
Network

4

new projects

starting Developing and impleamenting

innovative and evidence-

“We continue to bring science communication ex- based food design principles

pertise through engaging and accessible materials to better understand

at the core of our collaboration in public-funded processed foods and

projects: EUFIC’s extensive network of partners is moderate energy intake.

essential to reach a growing number of Europeans,

turning consumer insights into actionable content.

Ultimately, our goal is to inspire people to lead a :

healthier and more sustainable lifestyles: EU and = Y s, (EIt Food

EIT funded projects offer just the ideal platforms G Acton = SO0 IAGARI
Promoting healthy eating
habits through technology,

virtual reality and engaging

hybrid experiences.

to boost our impact through a collective effort.”

Dr Bettina Schelkle, Project & Research
Management, Area Lead



https://foodsafety4.eu
https://humanmicrobiomeaction.eu
https://restructureproject.org

*+. FoodSafety4EU

MULTI-STAKEHOLDER PLATFORM
FOR FOOD SAFETY IN EUROPE

FoodSafety4EU: towards a closer
food safety collaboration

FoodSafety4EU is a collaborative action to sup-
port the European Commission (EC) in shaping
the Food Safety System of the future. During
three years, the project will deliver solutions to
support the EC in its endeavour in aligning re-
search, policy and innovation with the societal
needs and perspectives and improving food safety
across Europe.

We will design, develop and release a multi-stake-
holder platform and innovative digital tools to
help citizens, scientists, companies, EC, EFSA,
and Food Safety Authorities co-design and shape
together the future Food Safety System in Europe.
The EUFIC team supports the communication and
dissemination of the project, from content and
articles production to the engagement of social
media influencers in the area of food safety.

“Engaging consumers creates a more interconnected food system,
increasing consumer awareness of how food is produced. This is
ever more important, as the EIT Food TrustTracker® shows that
only about half of consumers have confidence in the authenticity
and safety of food products. Farmers are well placed to engage
consumers on these issue, as the TrustTracker® reveals that con-
sumers tend to trust farmers more than other actors in the food
value chain”.

Dr Betty Chang, Research, Area Lead

)(Oq e L\

FOX: shortening food supply chains through
regional consumer engagement

Food in a box (FOX) stimulates short food sup-

ply chains for fruit and vegetables by applying
small innovative mild processing technologies.
The approach creates business opportunities
for regional hubs and offers an opportunity for
consumers to value again foods processed at
local level.

The consumer science team at EUFIC developed
a consumer-facing app tailored to consumers at
regional level in six European countries: Czech
Republic, Germany, France, Spain, Poland, the
Netherlands. The app will facilitate the engage-
ment of European consumers with local farmers
and producers, their mild processing technolo-
gies and the healthy and sustainable foods they
produce. Outreach and impact figures will be
monitored and evaluated, aiming to become a
reference in improving the food systems through
the shortening of its supply chain.

Commenting on the role of consumers, Prof.
Klaus G. Grunert, Professor at Department of
Management, founder of the MAPP Centre (Aarhus
University), and consumer engagement lead for
the FOX project said: "Why is it so important to
engage local consumers? Simply because engaged
consumers exhibit enhanced consumer loyalty,
satisfaction, empowerment, connection, emo-
tional bonding, trust, and commitment”.

,_J{“.’s\'
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Developing a pioneering system for precise
and rapid analysis of food contamination:
Lab on a Chip

The Lab on a Chip project aims to develop a

system for precise and rapid analysis of food
contamination, which can be done on-site at
the production stage. Every year, over 23 million
people across Europe fall ill from eating unsafe
food, which results in 5,000 death cases.

Food contaminations are mostly monitored in the
production phase, for instance in factories, using
time-consuming methods with analysis taking up
to a week. This delay in identification of contam-
inated products means that some are released
to the market and consumed. EUFIC drives the
communication and dissemination strategy, as
well as carrying out a survey about consumer
preferences and acceptance of rapid detection
technologies, which resulted in a series of insights
on the subject.



https://foodsafety4.eu
https://foodsafety4.eu
https://www.fox-foodprocessinginabox.eu
https://www.eitfood.eu/projects/lab-on-a-chip
https://www.eitfood.eu/projects/lab-on-a-chip
https://www.fox-foodprocessinginabox.eu

EUFIC
members

& scientific

advisors

We are grateful to all EUFIC
members for enabling us to
stay ahead of the curve and
communicate food facts in an
engaging and inspiring way to
European consumers.

We also thank our Scientific
Advisory Board for equipping
EUFIC with the direction and
variety of perspectives needed
to work effectively in areas as
complex as those of healthy
nutrition and lifestyle, food
safety and sustainable food
systems.

Key topics for society:

Our topics are chosen based
on scientific relevance, their
importance to public health,
and the state of the public
debate. Our decision-making
process is guided by an
independent Scientific
Advisory Board.
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EUFIC’s Scientific Advisory Board

To navigate the complex science in the realm of food and health, the role of
EUFIC Scientific Advisory Board (SAB) is essential. Our topics are chosen based on
scientific relevance, their importance to public health, and the state of the public
debate. Our decision-making process is guided by their expertise and indepen-

Alan Reilly

Chairman of the EUFIC Scientific
Advisory Board, Adjunct Professor,
Institute of Food and Health, School
of Public Health, Physiotherapy

and Population Science, School of
Veterinary Medicine Science Centre,
University College Dublin

Ana M. Troncoso Gonzalez

Professor in Food Science and Nutrition,
Department of Nutrition, Foood Science,
Toxicology and Legal Medicine, University
of Sevilla, Spain. Former Chief Executive
Officer of the Spanish Food Safety and
NutritionAgency (Agencia Espaiiola de
Seguridad Alime)

Christine Williams

Professor of the institute for
Cardiovascular and Metabolic Research
and Proo Vice Chancellor of Research
and Innovation, University of Reading, UK

Sandro Dernini

Dr. Sandro Dernini is Secretary Genreal
of the International Foundation of
Mediterranean Diet (IFMeD)

Gerd Harzer

Professor at Technical University of
Munich and Justus-Liebig University in
Giessen, Germany

<3 7

dence, forming a group of top-level food and health scientists across Europe.

France Bellisle

Vice Chairman oof the EUFIC Scientific
Advisory Board. Researcher at the
Nutritional Epidemiology Group,
University Paris 13, Bobigny, France and
Adjunct Professor of the Kinesiology
Department, Laval University, Québec,
Canada

Michael Siegrist

Professor for Consumer Behavior at the
institute for Environmental Decisions
(IED), ETH Zurich, Switzerland

Hugo De Vries

Dr Hugo de Vries is Research Director
at INRAE, Science Directorate Food
and Bioecenomy, and President of the
European Federation of Food Science
and Technology (EFFoST)

Giorgio Poli

Past Dean of the Faculty of Veterinary
Medicine, University of Milan, Italy

In 2021 EUFIC’s Scientific Advisory Board
changed its composition: we heartily thank
Gerd Hazer and Giorgio Poli for their
longstanding commitment and invaluable
contribution to EUFIC. We also give a warm
welcome to two new members: Sandro Dernini

and Hugo De Vries.



Being a
EUFIC
member
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"In times where opinion and perception competes with a
rigorous science-based approach, and where social media
provide outlets to fake-news, | can only be grateful for
organizations such as EUFIC to be beacons of understandable
and trustworthy information in the areas of nutrition, food safety
and sustainability. EUFIC’s Code of Conduct combined with the
structure of the Board on one side, and the level of expertise
in the Scientific Advisory Board on the other side, are solid
assurances of independence and trustworthiness of the content
produced and shared by EUFIC.”

“We count our membership as it’s the heart of our organization
because it provides opportunities for reaching the accurate
science communication tools for nutrition and health ! As of

Sabri Ulker Foundation we have the privilege of being associate
member of EUFIC who helps us raise the profile of impartial,
science-based information on healthy and sustainable food
in the Turkish public. EUFIC is the most powerful organization
within this area and can be one of your best assets. They can

help you do your job better if you have a target to improve
public health through healthy nutrition.”

e pdeitanaGicbalINUEI OIS SR RIS RO AR S Beglim Mutus, Secretary General, Sabri Ulker Foundation
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“For the Nutrition Institute (Slovenia) the membership in the "Consumers are increasingly prioritizing healthy and sustainable
EUFIC has been extremely useful. Knowledge and expertise food choices. We are members of EUFIC since 2011 as we want
transfer enabled us to considerably improve communication to rely on a team of dedicated and independent scientists
activities. Additionally, collaboration has been resulting in to promote reliable and transparent debates around food,

very successful new joint research projects, supporting nutrition, safety and the environment and make scientific
scientific excellence.” information accessible to the lay audience.”

Igor Pravst, Director, NUTRIS Nutrition Institute Edouard Casala, Scientific and Regulatory Affairs
Manager, Bunge




EUFIC Board
of directors
& Executive
comittee

EUFIC’s governance is char-
acterised by our values of
transparency, inclusivi-

ty and scientific integrity.

The individuals serving on our
governance bodies represent
the four sectors that are key to
fulfilling our mission: the
scientific community,
healthcare and science com-
munications practitioners, the
private sector and civil society.

All representatives serving on
EUFIC governance bodies ful-
fil their roles in their personal
capacity and without remu-
neration. All representatives
are committed to EUFIC’s
operating principles, code of
conduct and sign an annual
conflict of interest declaration.

‘ Board of directors

Marta Baffigo
R&D Scientific & Regulatory

Affairs and FSQR Regional
Regulatory Lead EMEA, Cargill

Edouard Casala

Scientific and Regulatory
Affairs Manager, Bunge

Catherine Franche

Executive Director, Ecsite

Maria Kapsokefalou

Professor in Human Nutrition,
Department of Food Science
and Human Nutrition,
Agricultural University of Athens

Judith Liddell

Executive Director, European
Federation of Association of
Dietitians (EFAD)

Igor Pravst

Director, NUTRIS
Nutrition Institute

. Executive Committe

Our governance

Philip Calder

President, Federation of
European Nutrition Societies K
(FENS); Professor of Nutritional I i

Immunology, Faculty of Science | 7 »7
Medicine, University of Practitioners GENERAL.ASSEMBLY
Southampton ® Private Sector Representative body of all
@ Civil Society EUFIC members and staff,
EUFIC 30 voting positions
Paul Finglas

Managing Director, EuroFIR;
Head of the Food Databanks
National Capability, Quadram
Institute

Klaus Grunert Science _
Practitioners 12 representatives,

representing all key
stakeholder categories

\2

@ Private Sector
Professor, Department of @ Civil Society

Management and Director of the
MAPP Center, Aarhus University

Arja Krauchneberg

President, Lifelong Learning EXECUTIVE COMMITTEE

Platform, European Civil Society BoD Chair, 2 Co-Chairs,
for Lifelong Learning Treasurer, together representing
4 key stakeholder categories

\2

Nectaria Metrakos

Director, Health & Wellbeing,
Public Policy Center Europe,

Middle East & Africa, Coca Cola DIRECTOR

GENERAL

= \2

N\

Professor, Food Science &

Nutrition, University of Seville \ ﬁﬁi /

/

Ana M. Troncoso Gonzalez ,



The EUFIC
Team

Astrid Dr Bettina Dr Betty
Vandromme Schelkle Chang Kocak

Anna Annalisa Andres
Auraaen Canova Londono

Camila Carlos Carolina Charlotte Christina Dafni Davide Frédéric Elodie
Massri Abundancia Vieira Born Sadler Acedo Carrino Goffard Treillard

LR

Giulia Hanna Inge lva Jade Dr Joanna Katharina Kirstyn Dr Laura
Gaggiotti Winkler de Bresser Doric Guilbert Kaniewska Wachter Byrne Fernandez

Susana Malou Marie-Christine Marie Martina Marija Matteo Merel Dr Milka
Mittmann Reipurth Thurm odi Fumagalli Grakalskiene Sabini van der Meer Sokolovic

Nimali Dr Nina Raymond Rieke Sophia Dr Sophie Stephan Virginie Vito
Samarasinha McGrath Gemen Sproten Rehn Hieke Kampshoff Maenhout D’Amico
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Our
Finances

Income in 2021 (€)

Membership: 806.611
EU funded projects: 968.811
Of which Horizon 2020: 561.019
Of which EIT Food: 407.792
Other: 159.326
Total: 1.936.367
Expenses in 2021 (€)

Staff costs: 1.602.474
Administrative charges: 162.552
All members projects: 7.208
Food & health communication

& other core activities: 90.871
EU-funded projects: 87.815
EIT Food: 163.436
Total: 2.150.097
Final result 2021 (€)

Income: 1.936.367
Expenses: 2.150.097
Total: - 193.729

Membership 42%

Commissioned
research 7%







